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McKinsey Insights: [China's Gen Z are coming of age: Here's what marketers need to know.]
https://www.mckinsey.com/cn/our-insights/our-insights/chinas-gen-z-are-coming-of-age-heres-wh
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McKinsey Insights: [China consumption: Start of a new era]

https://www.mckinsey.com/cn/our-insights/our-insights/china-consumption-start-of-a-new-era

the Current: [China's Gen Zers are poised to become the most affluent generation in world history.
Here's how to reach them]

https://www.thecurrent.com/china-consumer-wealth-luxury-retail-culture
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